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Abstract 

They are very important to our economic development and it preserves the environmental 

as well social well-being. Here, the rise of eco-friendly and green entrepreneurs in rural 

communities are investigated and the focus is on business models that make a profit but that are 

also environmentally friendly. Focusing on rural entrepreneurs who utilize local resources, adopt 

renewable technologies, practice organic farming and implement circular economy principles, local 

resources in the rural context of Esztergom prompting establishment of enterprises that combine 

ecological conservation plus the advancement of communities. It is through this research that 

important enablers of sustainable rural enterprises are identified, which includes supportive 

government policies, technological innovations, growing consumer preference for eco-friendly 

products and increased ease to obtain green financing. It also covers the problems that these 

entrepreneurs have to face like inadequate infrastructure, limited market access, and financial 

constraints. Rural green businesses thriving as case studies showcase innovative ways of 

sustainability — agritourism, eco-friendly handicrafts, renewable energy initiatives — amongst 

many possible ones. 
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Introduction 

Today, the theme of sustainability is a central theme in present economic and business 

strategy, which is coupled with the need to start linking profitability with environmental and social 

responsibility. Particularly in the rural regions, eco-friendly and green entrepreneurship has distinct 

opportunities for growth. Sustainable rural enterprises employ local resources, renew able energy, 

organic agriculture and circular economy principles to foster economic development and protect 

the environment and improve community wellbeing. Features like increased consumer demands 

for environmentally friendly products, green technologies, supportive policy frameworks, and the 

immediate need for the environmentally responsible business approach, influence the rise of green 

entrepreneurship in these areas. The purpose of this research is to help understand best practices 

and strategic recommendations for promoting rural sustainable entrepreneurship and to analyze 

successful rural green ventures. Sustainability has been increasingly recognized as a key factor of 

business development, particularly in applying economic progress in balance with environmental 

and social responsibility. The rural eco sustainable entrepreneurship emphasizes the pros of 

leveraging local resources, following eco-friendly practices as well as contributing to community 

development which can only be experienced in rural areas. This in turn helps green 

entrepreneurship to be embedded in these regions to support environmental conservation and 

inclusive economic growth. Rural entrepreneurs have a lot of opportunities to innovate and become 

leaders in sustainable change, as the demand for organic products, renewable energy solutions and 

circular economy practices continue to grow. To understand the emergence, context for 
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development, and the challenges of the new green rural business, this study is about technology, 

policy and community engagement issues. But rural communities can learn from these experiences 

to become eco-friendly developing economies, and can foster eco-friendly businesses to achieve 

long term economic stability, environmental preservation, as well as a high social quality of life. 
 

Statement of the Problem 

Given the growing trend towards sustainability, environmental responsibility, rural 

entrepreneurs often struggle to take on eco-friendly models of business. There remain challenges 

such as lack of financial resources, lack of adequate infrastructure and lack of market reach to 

hinder growth of sustainable rural enterprises. Also, the lack of awareness and technical expertise 

in green entrepreneurship increases these difficulties. Therefore, the aim of this study is to bridge 

the gap by identifying factors that affect sustainable rural entrepreneurship and presents actions to 

solve these problems. Through analysis of successful rural green businesses, the research can 

provide useful guidance to rural enterprises that would allow them to be better supported and 

harnessed to take up sustainable practices. 
 

Review of Literature 
 

Taylor et al. (2024) highlights successful case studies of agritourism, eco-friendly handicrafts, and 

renewable energy enterprises in rural settings. Their study identifies the best practices and best 

strategic approaches which these sustainable businesses have applied that made them successful, 

and provide good insights for those aspiring rural entrepreneurs.  

In Brown and Garcia (2024) the behavior of the consumer towards eco friendly product is looked 

at in rural markets. Their findings indicate that while demand for sustainable products is on the 

rise, low awareness and affordability barriers impede effective adoption of sustainable products. 

To bridge this gap, they suggest that there is a need of targeted marketing strategies or community 

education programs. 

In Jones and Patel (2023), the authors seek to understand the part that government policies play 

in driving sustainable business practice in rural areas. The findings of these research indicate that 

the financial incentives, subsidies, infrastructural support, to a great extend increase the viability 

of green enterprises. Yet they also caution that staying one side of the barrier — inconsistent policy 

implementation — is critically important to success. 
 

Research Objectives 

• This study aims to examine how entrepreneurs adopt eco-friendly and sustainable business 

practices to support environmental conservation. 

• It seeks to identify the challenges and opportunities that green entrepreneurs face in rural areas. 

• The study also explores the impact of government policies, technological advancements, and 

community support on the growth of sustainable rural businesses. 

 

Research Methodology and Sampling Method 

  The factors that influence sustainable rural businesses and problems of green entrepreneurs 

are examined in this study with the help of quantitative methodology research. Descriptive research 

design is followed in order to gain a deep understanding of the subject. To select 64 respondents 



Emerging Trends in Social Work Profession: Navigating Challenges and Seizing Opportunities  
 ISBN:978-93-48505-71-2 

https://doi.org/10.26524/royal.228.46     224 | P a g e  

who are actively engaged in green entrepreneurship, a simple random sampling technique was used 

from all the regions of Coimbatore. 

 

Data Collection and Data Analysis 

The data needed was collected through structured questionnaire which had questions on 

business methods of sustainability, market challenges, financial constraints and government 

support. The journals, reports and the previous research studies were utilized in fetching secondary 

data. Statistical and analytical tools such as descriptive statistics (mean, frequency and standard 

deviation), regression and correlation analysis were used to analyse the data. Statistical 

computations to identify pattern and relationship among study variables were will be carried out in 

SPSS software. 

 

Data Analysis and Interpretation  

Regression Analysis  

H0: There is no significant relationship between government support and entrepreneurial success. 

Table no: 1  

ANOVAa 

Model 
Sum of 

Squares 
df 

Mean 

Square 
F Sig. 

1 Regression .559 1 .559 1.161 .285b 

Residual 29.377 61 .482   

Total 29.937 62    

a. Dependent Variable: Entrepreneurial Success 

b. Predictors: (Constant), Government Support 

 

 

Coefficients 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 
t Sig. 

95.0% 

Confidence 

Interval for B 

B 
Std. 

Error 
Beta 

Lower 

Bound 

Upper 

Bound 

1 (Constant) 1.722 .300  5.731 .000 1.121 2.323 

Government 

Support 

.131 .122 .137 1.078 .285 -.112 .374 

a. Dependent Variable: Entrepreneurial Success 

The ANOVA results show that government support does not significantly affect 

entrepreneurial success, as the p-value is 0.285, which is greater than 0.05. This means that 

government support doesn't explain much of the variation in entrepreneurial success. 

 

Correlation  

H0: There is no significant relationship between technology adoption and the growth of sustainable 

businesses. 
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Table no: 2 Technology Adoption* Growth of Sustainable Businesses 

 Technology 

Adoption 

Growth of Sustainable 

Businesses 

Technology Adoption 

Pearson 

Correlation 

1 1.000** 

Sig. (2-tailed)  .000 

N 64 64 

Growth of Sustainable 

Businesses 

Pearson 

Correlation 

1.000** 1 

Sig. (2-tailed) .000  

N 64 64 

 

  Technology adoption has perfect (1.000) and statistically significant (p = 0.000) positive 

correlation with Growth of Sustainable Businesses. That is, the more people adopt technology, the 

more sustainable businesses are going to grow in direct proportion. Therefore, the relationship is 

very strong and meaningful since the p-value is smaller than 0.01. Quite simply, a sustainable 

business will grow more when it adopts more technology. 

 

Findings 

• ANOVA results revealed that government support had no influence on success of the 

entrepreneur. A p value greater than the standard level of significance of 0.05, such as 0.285 

means that a p value of 0.285 is bigger than this value. This means that likelihood of these 

numbers selected randomly (in this case heights between two and four inches) was greater 

than this number. As a result, government support does not make a significant difference in 

the variation of entrepreneurial success. 

• It is shown that technology adoption and business growth are strong and statistically 

significant. With the development of the sustainable rural businesses, the more the level of 

technology adoption grows, thus indicating the importance of technological advancement 

in the development of the sustainable rural businesses. 

 

Suggestions 

• Accessible financial support like low interest loans or grants to green businesses for their 

expansion in market by means of strategic partnership and promotional activities. 

• Targeted policies should be developed towards the specific needs of green entrepreneurs in 

areas particularly related to financial access and technology adoption. Finally, provide 

cheap training to enable entrepreneurs to undergo the sustainable technology. 

• To promote the community involvement local in support of sustainable businesses by the 

means of awareness, collaboration, and culture of environmental responsibility. 
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Conclusion 

  According to the study, rural entrepreneurs especially those between the age of 40 and 50 

are involved mostly in an area like organic farming, renewable energy etc. The general trend is that 

government support does not significantly matter to entrepreneurial success but the adoption of 

technology is a key factor that shapes the growth of the business. However, in order to achieve 

more sustainable rural enterprises, the access to finance should be improved, the market expanded, 

more government involvement, and more technological innovation promoted. In addition, it is 

important to support community participation in order to ensure the long-term success of these 

initiatives. 
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